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ﬁ Spring 2002 posters

12,324 posters located at 544 schools throughout PA,
DE, and WV. BAD CREDIT IS LIKE A BAD NICKNAME.

IT WILL STICK WITH YOU FOR YEARS.




ﬁ Radio Spots

Radio facts and figures

Two four week flights comprised of four 30 second spots ran on 44 stations.

Series of 4 web banners located on 25 radio station web sites.

10,677 sixty second spots aired throughout PA, WV, and DE.

= Student outreach

m Radio station added value opportunities.
m 23 van appearances.

m Reached over 7,500 students with YCDWI.com premiums
and brochures.




ﬁ Media exposure

n Newspapers, college publications, media boards

m 590 insertions in 130 college newspapers during 2001 and 2002 campaign.

m 89 Media boards per month at 34 college campuses.

m Media Relations

m Targeted 130 college newspapers in fall and spring.
m  Compiled e-mails and fax distribution list.

m Distributed pitch letters.

m Provide additional story angles.

m Directed editors to our media center for relevant copy.




W . roc!.. pI‘OXImQ§14%) brochure !lre sen§)ut monthly.

Sunken Ship Brochure

Congratulatory notice to borrowers who recently cured their delinquency.

Laundry Basket Brochure

Sent to all borrowers that use forbearance to resolve their delinquency and advises borrowers
of the responsible use of forbearance.

Tortoise and Hare Brochure

Sent to borrowers during the first three (3) months of their grace period and advises of
advantages of early repayment in interest savings and automatic debit repayment.

Spiral Web Guide Brochure

Sent to serviced accounts that receive a 20 day delinquency letter to encourage good debt
management techniques presented at youcandealwithit.com.

Pizza (Withdrew) Brochure

Sent to students who withdraw from school prior to graduation and reminds them of their
repayment responsibility regardless of the fact they did not complete school.




ﬁ Display units

s Unit
m Used to display YCDWI brochures.

m Offered free of charge to schools and colleges for financial aid and career officers.

m 92 Display units were shipped to 80 schools (including multi-branch schools).
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“What'’s the deal?” electronic newsletter sent to registered users.
m 653 received first edition March 2002.
m 1231 received May 2002 edition.

m  AsofJuly 1, 2002 a total of 1580 students are currently registered.




ﬁ Fall 2002 posters

12, 324 posters will be distributed to 544 schools
throughout PA, DE, and WV.

DEFAULT ON YOUR STUDENT LOAN
AND WATCH GOOD CREDIT GO BAD.

Y}
IF TIME IS MONEY, HOW COME

| HAVE SO MUCH OF ONE
AND NOT THE OTHER?




ﬁ YCDW goes Espanol
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81 EL TIEMPO ES DINERO...
& PORQUE ME SOBRA
Y ME FALTAN CHAVOS?

h o -~ :

it i i n et BRI DEJA DE PAGAR Y MIRA COMO
PAGA TU PRESTAMO ANTES QUE TU BUEN CREDITO SE EVAPORA.
SE ACUMULEN LOS INTERESES. o

FSA

FEDERAIL
STUDERT ALD

10

Thersigph Sclvovad



YOUCANDEALWITHIT

debtsurvival
moneymanagement
graduateschool
careerdevelopment

living
calculators
linksandresources

Welcome to the next phase of your
life! Mow that your college experience
Is coming to an end, it is time to look
forward into the crystal ball of what is
to come. As you prepare to leave
caollege and begin the next chapter of
vour life, you will encounter many
new challenges and make many
decisions that will affect the rest of
vaur life.

Srmart students across the country are
turning to vouCanDealwithit.com as a
valuable tool for dealing with many of
life’s new and sometimes unexpected,
challenges. YouCanDealWithIt.com
can help you understand and deal with
debt, money managernent, graduate
school, career development and living
an your own. Your journey to a stable
financial future is about to begin.

YOUCANDEALWITHITNEWSLETTER

thegource for
smart students

July 1, 2002

Aug, 2002 | YCDWI website
redesign

The youcandealwithit.com website has
a brand new look!

Aug, 2002 | Yisit our new tools
section

Plan for your financial future. And
don't forget to register for What's the
Deal.

Enter your email here
for news and updates

Other AES/PHEAA websites:

aessuccess.org | PHEAA .org | PHEAAMentor.org | CampusChamps.com

Wi Halp Pt Awavicn Thrsungl Sclos/
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ﬁ' Webs ite red es i g n Official launch date of August 1st

= New design format

m Sophisticated and contemporary style.

m Roll-over navigation and search features.

m Combination of HTML with imbedded Flash.

m New financial aid calculators = New content

o Career development.
m Graduate school test preparation links. - P

m Debt survival.

m Loan and fellowship links. :
m Taxsection.

m Career development links. m Career & Money management.
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ﬁ Turnkey program

Research for the Turnkey program

Partner with Dara Dugay, Executive Director of Jump$tart Coalition for Personal
Financial Literacy and the author of “Please Send Money”.

Evaluated similar CD ROM's, lesson plans, and other programs.
Obtained feedback from a panel of FAA's.

Designed a student questionnaire and evaluated student responses.

Interactive Scholastic Module (CD-ROM)

Free comprehensive interactive scholastic module for FAA's, to use with students, to
help promote financial literacy and prepare them for life after college.

Available to FAA’s via AES/PHEAA representatives.

Designed for student use in the financial aid office or at home.
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ﬁ Contact Us

We appreciate your feedback and comments.
My contact information is:

Deena M. Engle

Phone: 717-720-2351
Fax: 717-720-3909
Email: dengle@aessuccess.org
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